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The magazine’s emphasis on sustainable farming and
growing attracts an increasing number of homesteaders,
conservationists and smallhold farmers. On the Land
readers have a strong connection with their environment,
their community, and the land they live on.

With a changing climate and the rising cost of living increasing
pressure on our society, more Kiwis than ever before are aspiring to
pursue rural lifestyles where they can grow food, keep animals and
practise self-su ciency.

On the Land (formally NZ Lifestyle Block) is proud to be the only
publication in New Zealand dedicated to covering this movement.
Our focus on quality writing, sound advice and beautiful imagery
has made our magazine a much-loved source of inspiration and
knowledge, providing a diverse range of content about living o the
land in every issue.

Our loyal readers feel a strong emotional connection with our stories
and our mission to help people get the best out of their properties,
and they appreciate the unique space Onthe Land lIsin

New Zealand’s media landscape.

Whether it's organic gardening, farming, keeping chickens, refore  sting,
eco-building, or regenerating soil, On the Land is an essential resource
for Kiwis to connect with the land and their food.

(Webae/

Michael Andrew,
Editor and Publisher, On the Land
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Reader profile
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61% of readers live in minor and minor rural areas, and the ethnic pro le
skews towards European and New Zealanders.

The top 3 occupations among On the Land readers are senior government
o cial, business manager/executive, and business proprietor/sel  f-employed.
These are followed by retired/superannuitant and technical/skill  ed worker.

On the Land readership it fairly balanced between men and women, with an
average age of 54 years.

Average household income is in line with the national average, while aver age
personal income is 20% higher than the national average.

86% of readers are drawn to holidays where they can rest, relax, and recharge
their batteries

More than 1-in-4 regularly practice mindfulness (e.g. yoga,
self-care, meditation)

49% of readers are engaging with On the Land for
more than one hour each issue.

64% of readers enjoy local news and events.
62% readers try to buy NZ-made products as often as possible.
Nearly 1-in-4 are planning to do some outside painting in the next 12 months.

67% of readers think more highly of companies that support
charities/worthy causes

Source: Source: Nielsen Media CMI April 2022 - March 2023
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What our readers say about us

“Well written articles with a NZ perspective.”

“It covers topics | don’t get elsewhere - | love Angela Cli ord’s articles, and | nd
lots of useful plant information in it. | live in a big suburban section which | pl ant
out much more, and this magazine is useful to me.”

“We have enjoyed having a subscription for quite a few years, and have found it
helpful for us managing our small lifestyle block.”

“It gives me ideas, inspiration for new projects and useful knowledge.”

“It's my go to mag. | love it as my lifestyle encyclopaedia.”

“l enjoy learning about what people do and getting information that helps m e

“I'm always inspired by what other people are doing on the land and feel encourag  ed that there
are so many others doing wonderful things to improve

their/our environment.”

“It inspires and informs me”

“l enjoy it because it covers many of the topics | am interested in. It's good to read s tories about
other people and be inspired by them.”

“I love the pro les on interesting people. So well researched and written. "

“Inspirational, and I've learned so much from this magazine, especial ly the rst few years after
moving to NZ from overseas, learning how things like growing seasons and anim  al care works over
here compared to my country of origin.”

“Well written pieces. Great information.”

“It gives technical knowledge but packaged in an appealing way, and itinsp  ires me.”

“It's a bit of a treat to delve into, great to have a magazine with interestingand u  seful articles.”

“A variety and diverse range of subjects is very important relating to lifei  n the country.”

“It's the only magazine of its kind in NZ. With the change of format, it's like Mother Earth News ,
which might not please everyone, but | like it.”

“I really like it as it helps from beginners up to navigating their way into a bett  er lifestyle. It also
gives me ideas for the future.”

“I have bought and kept these magazines for 10 years. They inspired me and help ed me buy my
lifestyle block 8 years ago.”
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Rate card Deadlines

SIZE CASUAL 2ISSUES 3 ISSUES SSUE ON SALE ADVERTISING ~ MATERIAL  INSERTS AT
BOOKING DEADLINE WEBSTAR
DOUBLE PAGE SPREAD $2,887 $2,742 $2,598
FULL PAGE $1,804 $1,714 $1.623 July/Aug 2024 24 Jun 21 May 24 May 24 May
Sep/Oct 2024 26 Aug 23 Jul 26 Jul 26 Jul
HALF PAGE $1000 $926 $878
Nov/Dec 2024 28 Oct 24 Sep 27 Sep 27 Sep
THIRD PAGE $750 $713 $675
Jan/Feb 2025 23 Dec 15 Nov 18 Nov 22 Nov
QUARTER PAGE $484 $459 $435 Mar/Apr 2025 24 Feb 21 Jan 24 Jan 24 Jan
EIGHTH $220 $209 $198 May/June 2025 28 Apr 25 Mar 28 Mar 28 Mar
July/Aug 2025 30 Jun 27 May 30 May 30 May
SPECIAL POSITIONS +10%
Sep/Oct 2025 25 Aug 22 Jul 25 Jul 25 Jul
All costs exclude GST and are $NZD. Nov/Dec 2025 27 Oct 23 Sep 26 Sep 26 Sep

VILLAGE GREEN CASUAL

HALF PAGE HORIZONTAL $500

QUARTER PAGE STANDARD $290

QUARTER PAGE HORIZONTAL $290

EIGHTH PAGE VERTICAL $145

EIGHTH PAGE HORIZONTAL $145

SIXTEENTH PAGE HORIZONTAL $72
INSERTS/GATEFOLDS/SAMPLING INSERT AND TIP ON RATES
We can provide media insertion cost quotes to target Magazines can be inserted with client
our print run, subscribers only or by region. catalogues, brochures, samples,

custom printed inserts and gatefolds.
This is a cost-e ective solution for

Speci ¢ quantities change by issue, depending upon advertisers to get further information

events, subscription drives and retail promotions. about their brand or product in front of
our highly engaged audiences.

Inserts can be bound or loose.

A quote will be provided based on insert type, page
count, weight and quantity — ask your advertising
manager for a quote.




Technical
specifications

RUN OF MAGAZINE

SIZE IMAGE SIZE + BLEED* (d x w) TRIM SIZE* (d x w)
Double page spread 297mm x 420mm 297mm x 420mm + 5mm
(supply as two separate pages)

Full page 297mm x 210mm 297mm x 210mm + 5mm
Half page vertical 267mm x 87mm 267mm x 87mm + 5mm
Half page horizontal 130mm x 180mm 130mm x 180mm + 5mm
Third page vertical 267mm x 56mm 267mm x 56mm + 5mm
Third page horizontal 90mm x 180mm 90mm x 180mm + 5mm
Quarter page horizontal 60mm x 180mm 60mm x 180mm + 5mm
Quarter page standard 130mm x 87mm 130mm x 87mm + 5mm
Eighth page vertical 60mm x 87mm 60mm x 87mm + 5mm

FOR ALL SIZES: 5MM BLEED MUST BE ADDED ON ALL EDGES

« *All type and important features must be inside the image area.

« Ensure the gutter is free from type.

« Iftypeis ne or small allow 15mm each side of the gutter.

* Special care must be taken where any image runs through the spine. DPS crosso ver (allowance for gutter):
within rst six pages of magazine allow 6mm crossover per page (12mm total) a nd for run of magazine ads
allow 4mm crossover per page (8mm total).

« Only headings and baselines of extra-large type can run across gutter and m ust be arranged to clear the
spine by a minimum of 4mm-6mm on each side.

« Due to the variable nature of the binding process, we can accept no responsib ility for any lack of alignment
of type or images that cross the gutter.

« Technical speci cations are subject to change.
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5MM BLEED

DOUBLE PAGE SPREAD THIRD PAGE FULL PAGE HALF PAGE
VERTICAL VERTICAL

HALF PAGE HORIZONTAL

THIRD PAGE HORIZONTAL

FILE FORMAT

The le format for all digital advertising must be supplied asa  high resolution PDF .
All fonts must be embedded or converted to paths/outlines.

IMAGES & COLOURS:

Four-colour images must be CMYK.

Minimum resolution 300dpi.

Ti, eps, psd or jpg.

Line art a minimum of 1200dpi.

Images must not contain extra channels or transfer curves or compression.
No spot colours are to be used.

When using solid black backgrounds a 40% to 50% cyan stipple is recommended to reinforce
solid black print result.

MATERIAL DELIVERY:

.

Send PDF les to sales@nzlifestyleblock.co.nz
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Created content
Info sheet

WHY CREATED CONTENT?

Created content with  On the Land is a fantastic way to
promote your brand to a rapidly growing market. Using the
expertise and passion of our award-winning editorial sta,
your brand’s message will be customised into a quality story
with the tone, feel and aesthetics of editorial content.

These pieces are designed to pull more readers into the
story, exposing them to your products and brand through

a compelling and informative reading experience.

THE PROCESS

We o er two di erent options for created content:

Supplied content: The client provides the text, images and
logos, and our editorial team will arrange it into a quality,
print-ready story.

Supplied idea: The client provides the angle, image ideas
and, if relevant, interviewees, and our editorial team will
source the images, write the piece and tailor it into a quality,
print-ready story.

CONTACT US

If you would like to arrange a meeting to discuss created
content and how it can work for you and your business,
please contact Michael at editor@nzlifestyleblock.co.nz.

FMG - 4-page story
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FMG
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FMG — 2-page story

Gridfree

KEEPING IT LOCAL
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Gridfree

Feedsafe

Sharpes Farm Feeds

Apricus

MPI
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Village Green

Contact advertising
Email: sales@nzlifestyleblock.co.nz

VILLAGE GREEN
DIRECTORY ADVERTISING
1/16th page
veeiieE, SIZE IMAGE SIZE (w x h)
40.5mm wide no bleed required
X 61mm high
$72 1/8th page ;
vertl}():a Half page horizontal 174mm x 126mm
uarter page standard
Q pag QG e Quarter page standard 85mm x 126mm
85mm wide x 126mm high x 126mm high
Quarter page horizontal 174mm x 61mm
$290 $145
Eighth page vertical40.5mm x 126mm
Eighth page horizontal 85mm x 61mm
1/8th page horizontal Sixteenth page vertical 40.5mm x 61mm
85mm wide x 61mm high
$145

Half page horizontal
174mm wide x 126mm high
$500

Quarter page horizontal
174mm wide x 61mm high
$290




Landlife
Media

FOR ALL ADVERTISING ENQUIRIES:

MICHAEL ANDREW

Publisher and Editor

E: sales@nzlifestyleblock.co.nz
M: 021 899 096

PRINT PROCESS: Web

BINDING METHOD: Perfect Bind
MATERIAL DELIVERY: Send PDF les
to sales@nzlifestyleblock.co.nz



